Portfolio and resume
Joe Gremillion

How | use visual design
to make information
understandable

In this document

* Information graphics
 Branding development
 Layout and education
* My résume



Information graphics for
Tata Consultancy Services (TCS)

Visualizing
SUCCESS

When moving, merging, or redesigning

corporate websites, clients had to decide
what to archive, what to migrate, and how
to restructure or reformat what remained.

One of my specialties was crawling sites
and making inventories understandable.
That is, | turned spreadsheets into
infographics.

« |nvented a visual language to reveal
content distribution

« Developed a repeatable process for
quick turnarounds, sometimes within
hours of being asked

Result: Designers and managers could see
the scope of content challenges and plan
accordingly to save time and plan effort.
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After

All language variations had
similar, but not identical,
content sections

/en-us/news-*

/en-us/attractions-*
/en-us/hotel-*
/en-us/location-*
(Other)

(Other)
/facilities-hotel-*
/location-hotel-*
/hotel-*
/attractions-*
/news-*
(Other) —
/ko-kr/restaurants-* ——, |
/ko-kr/facilities-* —
/ko-kr/location-* — v
/ko-kr/hotel-* ————
/ko-kr/attractions-*
/ko-kr/news-* ’
(Other)

/en-us/facilities-*

URL structure

/zh-tw/attractions-*
— [zh-tw/hotel-*
- /zh-tw/location-*
(Other)

/zh-cn/news-*

] ’ /zh-cn/attractions-*

/zh-cn/location-*

/zh-cn/hotel-*
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Information graphics for TCS

[Look atit
this way

The visuals called attention to which
parts of a site contained the most (and
least) content. Understanding this
distribution helped project managers set
priorities per content type, which kinds
to migrate/merge with automation, and
give clients accurate time estimates.

Discoveries made from these visuals
became conversation starters among
project teams and pitch points for sales
people.

Several times per year | was asked to
elaborate on sections, produce more
detailed analyses, or re-crawl sites to
produce fresh insights with my
unique process.

(Other)

/Courses-and-Qualifications*

/what-we-offer*

/what*

Top level

/news*

/search”

Above: This example shows that almost half of
this website's content fell into “qualifications
and apprenticeships,” but content within that
was evenly distributed. “Search,” a CMS-
generated section, could be discarded to save
time. “What” and “what we offer” were
discovered to have many redundancies.

/qualifications-and-apprenticeships

(Other)

/qualifications-and-apprenticeships/land-based-services*

/qualifications-and-apprenticeships/construction”

/qualifications-and-apprenticeships/business-skills*

/qualifications-and-apprenticeships/transport-maintenance*

/qualifications-and-apprenticeships/building-services-industry*

/qualifications-and-apprenticeships/health-and-social-care*

/qualifications-and-apprenticeships/engineering*
/qualifications-and-apprenticeships/skills-for-work-and-life*
/qualifications-and-apprenticeships/it*
/qualifications-and-apprenticeships/hospitality-and-catering*
/qualifications-and-apprenticeships/learning*
/qualifications-and-apprenticeships/built-environment-services*

/qualifications-and-apprenticeships/utilities*

- /qualifications-and-apprenticeships/manufacturing-industry*

These graphics served as:

Essential planning tools

Estimates based on quantity per

content type

Talking points for sales and

planning meetings
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Information graphics for TCS

A deeper
data dive

My approach worked in three
phases. First, | developed
processes to parse data from
scrapers such as Screaming
Frog and Lumar.io.

Next, | dug into the data for
heuristic evaluations — that is, |
looked for problems beyond
generated statistics.

Finally, | produced graphics
unigue to each project's needs.
The style evolved over time as |
invented ways to dive further
into digital content.

As seen here, this system
worked both on overall sites and
when we wanted to examine a
particular section of a site.

y, /news/2020"
/ /news/2021"
(Other) . /company* | /news/arnouncement*
' 4- (Other) N /technology* \ / (Other) ‘ S Inewsfimaging'
fir/data/krie™ —— v

{

/ir/data/integratedreport* —

. -7
/ir/data/announcement™ \

fir/data* —

i 3
),
- N
4 i ™ ,‘ |

From discovery ...

Above: How is content organized? Diving three
levels into a client website, | discovered that
their news section (in blue) was a series of ad-
hoc keywords created with no plan. But their
product section (gray) had announcements
that overlapped with the news.

/news/industry*

/news/lifescience*

/news/release*

Top level /news

/news/medical”
/news/other*

/news/company™

/mews/2019°
/news/2018"
/news/2022*
/news/2024"
/news/2016"
news/2017*
/news/2023"

Jesr*

/news/csr*

/news/ir*

... to opportunity

- Create one content strategy to create,
govern, promote, and cross-link products
and content.

« Implement changes in phases to make
work manageable and hone the strategic
processes.
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Information graphics for Tata Consultancy Services

Problems solved

Problems

How can we save time?

What content
problems do we
have but don't
know it?

Can't we just automate
everything — copy it
from the old site?

Solutions

Understanding accurate
estimates saved time and
effort.

Glean insights by
examining content per
section and type.

Uncover errors,
redundancies, and
opportunities to fit
legacy content into the
design teams' new
information architecture.

Website Content

November 2024 /:::
Magal-macurces’
Crawl Results
* 6949 URLs crawled rwaat-we-ocf | Top level URL

= 4750 (68%) represented valid |ITML cages

(HTTP status 200) sections

Sty

Note: 217 URLs reported status 20C, but
presented a 404 errcr: “Un‘ortunately, the page
you tried to open does not exist.” Most were in

the /cr directory.

Examples:
e ety 2024

* www.db.com/c7/measuring
news/detal2023*

* www dh com/er/public-and-regulatory-zffairs
noews/'detal 222"

« www.db.com/csr/en/mobilevideo/

educationhphil html
tcationbphil htm News items published by year

« www.db.com/ir'ervgreen-bond.htm o0

Notes on the News

75

« AlthoLgh this section lacked subdirectories,
URLs were prefixed with date codes such &s
20240601 (June 1, 2024). Individual URLs Fad
SEO keywords after these codes.

* URLs per year ranjed from 243 (current year)
10 457 (202C). There is no apperert trend for
the varying numbers.

200 N6 200 W08 209 2020 201 2022 223 20M

High-level Content Audit

Crawl Results Observations

7426 URLs found

* 373 were on subdomains (audit
covered www)

Most centent exists within the Englieh sectione of
tha ste. Withn that, “things-to-dn" and “hotels” are
by far the most populated.

Content within the Cnglish and German sections are

* 48 PDFs far from a 1:1 match. Upgrading a CMS and
- 6068 velid HTML URLs redesigns are opportunities to raview the mismateh.
Subdomains found v
« busziness.premierinn.com A
*  AXPAANCHS-MANA NramMIBring com
/de'Gepresss
+ glcbal premierdnn.com [
B e e
¢ mena.premiernn.com r—
* premigrinr.com Seldvilector” N
« reservations.mena.pramirinn.ccm Iovdatu e troas |
¢ SOCUrg2 promaerninn.com (Oer 0O
*  Lepremieinn com B 200 ax o 8 1000
* www.businessaccoust. premierim.com
Atren hinga-to-oc”

* WWww.premierin.com

g envhotelr”

Igtveryusiness”

fodentusreen- ook’

IO e Vo Lreahs”

O GO

Mhews'Cetal2015*

Mhows'Cetal2016*

Mows'Getal2017*

Mrews'Jola2018*

Mhows'Cetal2019*

MowsGetal2000°

MNews ot 2u”

Above: Mast LIRLs in the site were n
the /news section.

Left: No two years had the same
number of content items.

(Other DE)

(Cther GB)
Jgt/enyihon-breaks*
fde'dabusimss-Docker”
‘Cev'dersheptiog”
fexiatusress’
fgtienbusimss Dodker*
IGDONVTUSIress”
Ytervrwes”
FONONDIeSSe”

~

. Page distribution
by URL structure

/dede/resereie”

/do/daMolels®

1200 160 2000

Joe Gremillion ¢ joephotos.art
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Information graphics for Tata Consultancy Services

Visualized
spreadsheets

Not every client resonated with presentations. Some

preferred to get their hands into data, which is one reason |

developed custom spreadsheets with visual cues.

product website scheduled to merge into one corporate

In this example, each column represents a regional or

site. Each cell represents a unique URL.

Dark green cells are exact matches, which | used to
show how we could save time during the migration.

Light green cells are similar, possibly copied with
regional variations.

cells are related topics but
uniqgue content — likely targets for copywriters to
Integrate or rewrite.
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Branding for Weekend Hikers & Beyond

Events list on the mobile app Events list in a desktop browser
®
n & 4 & % & 4 z
e 1 g All avants New Groups From yaur Groups Sacial Activities Hobbies & Passions Sport & Fltness Trave! & Qurdaot G

Hiking

Arroyo Grande, CA

attention

PORTRAI

Every Last Sunday of the Month ————22F

ln a C rOWd Sun, Doo 28 ¢ 2:00 PM PST Fr, Jan 2, 2026 - .00 PLY PST Tue, Jan 13, 2028 - 7-00 PM PST
= ) (Last) Sunday Portrait Session @ Oak Moonrise Mindful Meander / Estero January Critique and New Year Party
\NEEKEND HES and Otter Bluffs by Hew Photographers Think - 4.9 #

by SLC Urban Skalchars «E.O W by Woaeord Hikers and Beyond « 4. 9 % (\é‘ 6 attendees
€€ 7 autendees f4® 20amendees

The local hiking group Weekend Hikers &
Beyond uses Meetup to promote its events,
grow membership, and get RSVPs.

= Said out - Join walting list

EENEND HIKERS & 8gyy

Point Buchon Hike

Moonrise Mindful Mleander / Estero Bluffs

PREY Y 3B
R
o

But Meetup groups are diverse and U2 GO0 ST @ THD ks
. . . Sat. Jan 3, 2026 « 1200 PM P&T Wed. Jan 14, 2026 - 5:C0 PV PET Meonthly * Mon. Jan 5, 202€ - 5:00 PM PST
OverWhelmlng- Gettlng attention damong the EQG 20 soing Lunch at Vista Steak & Seafood in Create and Connect Cantral Coast Hika to Point Buchon at Mantaha
many other groups and events relied on bt i o e e
SANTA MARIA HOMESCHOOL GRQUP s ; Erenr it peiiel e el Maor e i
word of mouth, SEO keywords, and luck. re) €0 e mendens €C6 1t mmandees (4@ 20 snenisss

M ¥l »
= Sold aut - Jain walti=p lst
‘!."x 1 RS e i r—

As one of the group leaders, | believed we
could do better.

EEKEND HIKERS & BEYO"D
0SS i Pre: SCrve
Sunrise Hike

.
4
\

T e

A / . -~
3 158 Jalule - ~
<194 YO0 oaE] o
. v ¢ @'J ‘
S G.%éE .

¥ e S
Sat. Jan 10, 2026 - 10:00 AM PST Sun. Jan 18, 2025 - 10:00 AM PST Fri. Dec 2€ - 3:00 P PST

Field Trips | Events | Activities | Meet Ups

Oso Flaco Hike Scenic Hike & Explore: Pismo SilankE biteGlulkliBssi Pressrve Guadalupe 10 Comic Showcase
MON. DEG 249 » 10 5 T8 Monarch Butterlfy, Pier, DOWntown,.. by Weakenc Hike's anc Bavond - 4.0 & by SI C Cemedy Fane Mectip - 4.6
- by Sarts 3a-bera Acverture "copla« 4.8 & f49 20 attendees & 1attendee
Q & 4 anendees
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Branding for Weekend Hikers & Beyond

A library
of titles

To achieve our goals of boosting
attendance and consistency, | created a
simple strategy.

« We continue to host events that
people enjoy. Our annual survey and
anecdotal evidence says that the best
way to get attention is to lead hikes
that people crave.

| created a distinct brand look to make
our events stand out from others.
Hikers have told us that they know to
look for our distinctive arch and

typography.
« Qver time | removed elements until |
discovered its essentials.

« | traveled to each popular site and shot
photos specifically with title graphics
In mind.

\NEEKEND HIKERS & BEYOND

LLocation Goes Here

A.K.A. MT. MADONNA
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Branding for Weekend Hikers & Beyond

Flexible +
memorable

With tweaking, the format proved
flexible with a variety of photos
provided by hike leaders. It also
worked with a variety of events
including hikes, kayaking,
presentations, overnight trips, and
announcements.

Results

« A library of more than 50 titles from
which hike leaders can pull for their
events.

« WH&B receives 10-30 RSVPs within
two days of announcing events on
Meetup. Other factors, like timing,
location, and season, also affect
attendance.

« Anecdotally, hikers say they actively
look for our style on Meetup.

CoastalAccess Trail

13 St X
N

"

NN

r

nght Hike

Yy

\NEEKEND HIKERS & BFYQND

OceanoDunes Hlke

(EEKEND HIKERS & By

Islay Hill Hike

Fc:isru:m Loop “Har muny
4 .‘,‘ ® ng% Hlantls Hlke

r“'"‘ STy ’Vo :

AnInttoduLtmn X
10 SLO Trails

'u_\auo HKERS & "’Cllo

BL vint Buchon Hike

— ‘-,'-v.; IHEKS & BEYAN

Members’ Survey
AUGHIT 20210
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Branding for Pen & Pier

Pay attention
(but not too much)

Pen & Pier is a fiction writing group that
meets in person, but announces events
through the chat program Discord.

But announcements and reminders were
easy to overlook among conversations.
Tagging @everyone was obnoxious. How
could we get attention, convey vital
information, and not annoy people?

To solve that:

- | created a series of graphics designed
to get attention without dominate
conversations.

| used colors to indicate online video vs
IN-person events.

* | used size to indicate informal but
regular chat events.

#21005F

vFesco @)
wrresoo @

$CDD0A1

In-person

L RTRISATF S UN NHA TS

I

Remove the
ellipse when
only one color
is required.

Use the sllipse
for multiple
colors or to
distinguish from
items around the

logotype.

Flye r IONFEEMAANG S

m% gy |

sy 5 W eveian
of Pl 1
. temoe e

: "-:"-.‘.': & &%j
B . Ay W :

am IO
m‘.ﬂW!
-.., "__ “\::):){:Z::'_

ierviews . SEEEAN

'w\ ¢ PENANCPER.COM

Online

FERTRLTY £ IOM \WAMELS i nLLY)
d MIINC¥
_ BRERFATH

im N!lfIJ.QY
L AT HZC0FC >

SOEn

PRACTICE 5L G S LS P RATRERIEEF A 40 HT 54
“ W e

D INEZY N 4N

FRERRLTY FINNAAMEIS

Long!

FMVELRLES AY
OHLICAT HZC0FE °

Pen & Pier Visual Language

In-person events Criteria
“ « Balance attantion-grabbing with
7 minimal interference on chat
* Immediately understandable
* Works online and in print

Online events Solutions

« Three-color system
* Thin layout

* Dominant typography,
secondary visuals

Same message, varying themes

-
Writing Prompt - o

Writing Prompt
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Branding for Pen & Pier

Design
standards
designed
to adapt

Knowing that people would start to
develop “ad blindness,” |
emphasized the simple titles with
large, slightly-angled text and bold
colors. | was careful to make the
secondary information small — but
still readable in at a glance.

The goal was to provide critical
time/date/place event information
to new group members, while
alerting regulars who just needed a
reminder.

Whatis it?

A title that's familiar to writers

- h R —

4PM SATURDAY
IN PERSON AT KREUZBERG INSLO

When and where is it?

Critical information for new
people and a reminder for

regulars

What's it for?

A one-line explanation of
the event's purpose

Who is it?
Logo and distinctive colors made

these suitable for reuse on social
media and flyers

Joe Gremillion - joephotos.art - noonskyblue@pm.me
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Branding for Pen & Pier

Discord app (i0S) Discord app (desktop)

What made —

< & events Q < & events Q

@gingkomuse But we have room for more. @gingko muse But we ha.se room for more. 1

you are nterested, pleasz bl out the sigh up you are nterested, pleasztllout the sigh up

‘.]1~ﬂ".-'|..1lf.~ti:_-lzt ay sheel andd altach yi ay

s$O | car post the storiaes in tha ¢rtigue Solcan postthe starigs nthe cruicue

channcl chenncl

XS T XS MU
. REAT 340 +
cignup shee:is pinned to this threav, FYI) cignup sheeis pinnmwed his threav, FYI)
’ At hey ~
-
; > ‘ 4 e _ Iy 4 _ ' ) )
—y . R 1+ Ty Wp— i' M try but might hawe %0 deip Trawel rg Fac < tamarmraw from SantaCra
of ' ! . beotherin low B atey rngw 22

3 . r < . - $
r * ; ! LA k) 3 ceomot -

'l try Eut mght have to s, Traval ng beck - e S B ®

tomeer aw from 5 the kds ane ) B

crit-werkshog
. " 1g 20 the Fy Market write- iy tenight®
alle

_
=,

3PM WEDNESDAY
ONUNEAT DISCORD

T 4 A A -}
P99 H»:

successful

Here we see examples of the graphics ,,!@ e et b
In Discord. The goal was to get attention .

with a recognizable look, then allow @ "

conversations to move on.

P59 gg@#

EPM WEDNESDAY
ONLINE AT DISCORE

- Visual height balanced between “big e
enough for vital info” and “small LR O -

enough to scroll away.” n o e .

« | used colors as organization tools,
creating categories with hues.

« The messages contained only vital B o ‘ S, -
. . . o SPMFRIDRY e
information, making them welcome R o ATTHE SLO PUBLIC MARKET B

. . 5 - try bt might hawe %0 kip Teawalr g Bacc tamarrawfrom Santa Crus wis the kids aed my
reminders instead of interruptions.

b b \l ’ 2
P99 H»:

fyrgw a

mother
1 O

PPIDIDS
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Branding for Pen & Pier

Notice this
and read on

By repeating the style with variation:

« Regular members could overlook the
specifics they didn't need

« Hues implied tertiary information, such as
which events were online or in person

- We stayed flexible enough to create new
events for specific needs

« We could discontinue old events or modify
details if venues changed along with
official announcements.

DEDICATED WRITING TIME - "=

10:30AM SATURDAY

INPERSONATTHE SLO PUBLIC MARKET s

A WEEKEND OF WRITING
ol

Annual

L e

SEPTEMBERS

WRITING DISCUSSION

Writers Online

8PM WEDNESDAY
ONLINE AT DISCORD

PRACTICE SPEAKING SKILLS

Read-Aloud

8PM WEDNESDAY
ONLINE ATDISCORD

PLOT A COURSE AND SET SAll

Mods’ Meeting

8PM THURSDAY 2
ONLINE AT DISCORD Per

FEEDBACK FROM WRITERS

Long Critique

8PM WEDNESDAY
ONLINE ATDISCORD

FEEDBACK FROM WRITERS

Short Critique

8PM WEDNESDAY
ONLINE ATDISCORD

FIRST MONDAYS
ONLINE AT DISCORD
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Photography education

Answers
1IN ebooks

In 2025 people asked me some
specific questions in smartphone
photography. Beyond giving them
quick answers, | wanted to make in-
depth replies that we could share.

Over time | created a series of
ebooks, each answering one question
or covering one topic. The person who
asked got a free copy. Others could
buy a copy for $3.

See the Shot

Capturing Details

The situation:
“My scenario is to find the

right focus to capture the
object or item | want to
shoot. | always seem to get
the garbage can or the
gign or a person inmy

photos.”
— BettyAnn

Seeing vs But First, Some Terminalagy
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Photography education

Testing the
techniques

To make each ebook, | researched the topic
and tested techniques myself. In one
instance, “How do you photograph the
moon?” | led a group outdoors at sunset to
practice lunar photography and test my tips
with real people.

On-site practice

Yours truly, in green, with students at a
lunar photography shoot, Islay Hill in
San Luis Obispo.

Lessons and reference

Steady
“How do Lrte the Camera
PHOTOGTApT STy
the moon?” PRI
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Photography education

Results

The ebooks also serve as useful
references for specific
techniques. Adding to the
collection and promoting them
to the right audiences will
continue to inform hobbyist
photographers about the
cameras in their pockets.

“How can | use

phones for close-

up photography —

detail of veins in a

leaf, for example?”

-Tom

By Joe Gremillion

What makes
a macro?
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Talks for Weekend Hikers & Beyond

Setting
expectations

Smart hike leaders take steps to
tell people about the terrain,
distance, and conditions before
leaving the trailhead.

As a leader of leaders, | explored
different ways to set expectations
beyond simple text descriptions.
One of my successes came from
giving talks at REI. | created each
presentation with:

Photos  Anecdotes
Videos « Q&A
Maps * Fun quizzes

3D fly-around videos

Miossi Preserve Lollipop

HOURS MILES GAIN

1:45-2 3.8 830 Overlook

Moderately difficult with steady climbing.
Mix of jeep road and single track dirt trail.

Dogs allowed on leash.

Dedicated parking area just at the bottom
of the grade. Be careful when crossing 101.

Notable features: Railroad tunnel crossing
and panoramic vista of the morros

wehike.org / hikes / miossi.html

. Steep ascent

Summit

Tunnel . -

Steep .

Trailhead

Preparation

* Keeo alightweight jacket hardy
+ Ease laver, mid leyer, shell

* Avoid cattor n wet weather

+ Ering sun protection and water

* Chech tha forecast for your
destingdon, not what It feels like

inyourcrca

LLLLL

(((((
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Talks for Weekend Hikers & Beyond

Learning
as we g0

The best way to improve my
presentations was to give them.
Speaking to groups of 10-20 people, |
learned to streamline the sections,
anticipate questions, and not rush
through vital information.

| also learned the value of starting \ Wl _ w : r—
each talk with an icebreaker, inspiring LT T e e = (4 - O “ 4
video, and setting a tone that AR ot Yy oo WPy WL B AR | '
balanced trail-savvy confidence with
welcoming enthusiasm.

Above: yours truly giving a presentation at REI.
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Talks for Weekend Hikers & Beyond

Structure

| organized the talk around different
types of information.

Routes: Each of the 10 routes
begins with maps and facts, and
end with photos.

Regional: Regional information
iIncludes maps and microclimate
descriptions.

Gear & terminology: For people

new to hiking, a quick overview of
recommended starter equipment

and common phrases.

Routes Maps/info Photos

Cerro San Luis

Bishop Peak

ooy HUCut & Bosk

Islay Hill

Other info

Gear

Terminology
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Talks for Weekend Hikers & Beyond

Other talks

“SLO Hikes” was one of several
talks I've given as a third-party
speaker at REIl. Based on my
longer treks abroad, TMB 24 and
lceland '25 (coming in 2026)

inspired, informed, and entertained Welcome o car Touror

hikers of varying skill levels. SLO Hlkes

Story & photos Y. Joe Gremlllnon
: Hosted at REI San Luns Oblspo

A SUMMER HIKE
IN ICELAND

THE LAUGAVEGUR TRAIL JUNE 2025

Joe Gremillion ¢ joephotos.art - noonskyblue@pm.me
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Talks for Weekend Hikers & Beyond

“Joe Is very informative and provided np

an accurate description of the hike.” AR hAH
Results Lori Thompson o o o st e

AARRAR

“Oh my gosh, the presentation FOUUUEE

was epic! Thank you so much!” Dwve Willame

i o o e

“Thanks for all the great okl

information! You put together a g 510 An ntrocuction to Local Trals

fantastic, iInformative presentation. AAAAK

| especially appreciated the o

mapping program that showed the FUvTO

hiking routes in a live fashion. Well _—

d on e.” ;l; d*:*t Blanc Presentation

Kay Lathrop
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Joe Gremillion's résumé

Corporate

Content Strategist Content Strategist
Tata Consultancy Services UXPin

2018-2025 2015-2017

Audited website content for more
than 90 corporate clients including
Air India, Home Depot, Atkore,
Johnson Controls, and New York Life.

Coordinated content migrations with
project managers and designers. The
largest project involved more than
59,000 URLs across a dozen sites.

Created internal training
presentations on content, HTML, and
best practices. These included
videos and live Zoom talks.

Developed comprehensive
taxonomies for clients, the largest of
which turned 2,540 unorganized
tags into 900 with a an adaptable
structure suitable for the entire
corporation.

Created tutorials that
demonstrated the product's
capabilities, reaching more than
1,000 potential customers per
article.

Spearheaded documentation
and onboarding effort that
reduced questions to customer
service by about 20%.

Independent

Lead Organizer
Weekend Hikers & Beyond
2021-present

Guide groups of 5-30 people on
local day hikes.

Set expectations and enthusiasm
with welcoming pep talks.

Announce and advertise events
online with plain language and
photos.

Create & enforce brand language.

Give live presentations at RE|
about local trails, safety, tips,
gear, and more.

Grew membership from 1,800 to
2,600 over four years.

Coordinate with other hike
leaders to keep the events
calendar active.

Independent photographer
On the Central Coast
2025-present

Sell nature photos on paper and
metal photo prints.

Publish ebooks on specific
technigues with smartphone
cameras.

Teach classes on smartphone
photo techniques at a local
creative studio.

Design SLO-themed stickers,
coffee mugs, and other
products.

Market myself online and in
person with events and a
flexible social media campaign.
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Joe Gremillion's résumé

Corporate

Design Author Senior Web Developer
ZURB Design, KGBTexas Desigh Agency
2013-2015 2011-2012

Organized and moderated weekly
online presentations and Q&A
sessions between the company's
designers and customers.

Created tutorials that demonstrated
the product's capabilities, reaching
more than 1,000 potential customers
per article.

Spearheaded documentation and
onboarding efforts that reduced

questions to customer service by
about 10-20%.

Built and troubleshot
websites, web apps, and iOS
apps for clients.

Led staff training to promote
literacy in HTML and CSS.

Wrote design-and tech-
related articles for the
company blog.

Troubleshot Mac problems for
staff. “Learn by solving.”

Independent

Freelance Writer
San Antonio, TX
2012-2013

Wrote articles for online
publications including
Smashing Magazine and
Webdesigner Depot, on topics
In web design.

Freelance Web Designer
San Antonio, TX
2010-2011

Built and maintained websites and
brand guidelines for local
businesses.

Clients included H-E-B Groceries,
USAA, and the San Antonio
Botanical Gardens.
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Joe Gremillion's résumé

Corporate

Web Developer
Webstarters, Auckland NZ
2006-2009

Worked with small-business clients
to design and execute company

websites based in PHP and MySQL.

Created and edited graphics to fit
brand requirements.

Art Director
MiPueblo Publishing
2004-2006

Created and maintained style
for the San Antonio’s first
bilingual yellow page book.

Built custom quarter-, half-,
and full-page ads for high-
profile clients.

Developed and maintained a
website for the company.

Developed and maintained a
MySQL database to track
more than 3,000 ads and
coordinate with the website.

Troubleshot Mac problems for
the sales team.

Web Developer

Clear Channel Communications
2001-2003

Worked on a team to adapt
websites bought by corporate,

and troubleshoot problems in
PHP/MySQL.

Created and maintained a new
web-based news management
tool to distribute content
across more than 1,100
corporate-owned websites.

Educational

Lecturer

San Antonio College
1999-2006

Taught courses in Photoshop,
digital photography, and web
design at the departments of
Journalism and Art.

Created course materials and
a booklet to flesh out the
nascent curriculum.

Tutored students on Adobe
InDesign, Photoshop, and
related technologies.
Remember Aldus FreeHand
and QuarkXpress?
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Joe Gremillion's résumé

Corporate

Web Designer Web Designer Graphic Designer
TXN: The Texas Network San Antonio Express-News Dallas Morning-News
1999-2000 1998-1999

Worked on a team create a series of

Texas-themed sites, both in-house
and for affiliates.

Created original infographics for the
news team.

Helped maintain the sites as needed.

Created websites for the New Media
department of the city's premier
newspaper.

Helped troubleshoot and maintain
existing websites.

1997-1998

Created original infographics
for various news teams.

Created illustrations to
accompany feature articles.

Laid out and set (digital) type
for the weekly Arts &
Entertainment pages.
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Joe Gremillion
joephotos.art noonskyblue@pm.me March 2026
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